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After World War , the booming of mass media in western world (represented Ⅱ
by the popularity of television) gave rise to a remarkable market with numerous media 
consumers. On one hand, the market initiated the demand for intellectuals; on the 
other hand, intellectuals were attracted by the huge influence media could exert and 
began to get involved in mass media. Media intellectuals came into being in response 
to this context. As mass media in China began the process of industrialization in 
1990s’ and achieved great success these days, media intellectuals born in this process 
should be noted and studied. 
Based on previous literature on media intellectuals, this study attempts to gain 
more insights of the colony with a text analysis of the program “Qiang Qiang San Ren 
Xing”. Through the analyses of following issues: the birth of media intellectuals, the 
concept and constitution of media intellectuals, their mode of discourse, and their 
relationships with mass media, the study expects to learn about the characteristics, 
function and influence of media intellectuals and furthermore, endow the public with 
an explicit standpoint to observe them. On the other hand, media intellectuals could 
also evaluate themselves with the results of the study as a frame of reference. 
The study reaches the following conclusions. First of all, media intellectual is an 
essential product in the age of mass media. The moment they get involved in mass 
media, media intellectuals they become. Secondly, media intellectuals shall not be 
readily approved or denied. The standard for judgment should be whether they keep 
step with traditional concepts or they still possess the capability to think 
independently. Thirdly, although media intellectuals take less responsibilities and 
exert less influence compared to traditional intellectuals, the core merits of 
intellectuals should be delivered by them. 
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① 解弢：《小说话》，中华书局，1919 年，第 116 页。 





















































































                                                        






























1.4.2  国内对于媒体知识分子的研究 
1.4.2.1 媒体上的三次公开讨论 






                                                        
① 参见布尔迪厄：《关于电视》，许钧译，辽宁教育出版社，2000 年，第 1 页。 
② 布尔迪厄认为：“抱有偏见，断然拒绝在电视上讲话在我看来是经不起推敲的。我甚至认为在条件合理




































                                                        
① 郑也夫提到：“正是被这种伟力所吸引，忍受着嘈杂扰攘，内耗外挫，我还未下定决心离开它。”见《学
者与电视》，《南方周末》，1997 年 1 月 24 日。 
② 这 7 篇文章分别为《向知道分子致敬》、《知道分子的五张面孔》、《知道分子常用语》、《知道分子的武器                   
和外援》、《一个知道分子鲜为人知的日常生活》、《“知道分子”大逼供》以及《知与不知都有力量？》。





④ 该专题共 7 篇文章，分别为《电视制造学者明星：易中天成为超女一样红的博导》、《易中天：我已经上
了明星的“贼船”》、《谁说我不务正业》、《王鲁湘：导演 怕一根筋》、《余秋雨越炮轰越走红》、《陈丹
青：也谈学者上电视》、《英国学者用电视向上帝宣战》和《我反感把电视与学术胡乱嫁接》，见《南方






















































































































                                                        
① 朱利安·班达：《知识分子的背叛》，佘碧平译，上海人民出版社，2005 年，第 78 页。 







































                                                        
① 鲍曼：《立法者与阐释者》，洪涛译，上海人民出版社，2000 年，第 1 页。 
② 《知识分子与权力——雷吉斯·德布雷北京演讲实录》，《南方周末》，2010 年 6 月 10 日。 
③ Noam Chomsky:The Responsibility of Intellectuals,The New York Review of Books,February 23,1967. 
④ 萨义德：《知识分子论》，单德兴译，生活·读书·新知三联书店，2002 年，第 6 页。 
⑤ 哈维尔：《哈维尔文集》（未公开出版），崔卫平等译， 2003 年，第 138 页。 
⑥ 关于知识分子一词意涵在英文语境中的嬗变，可参考雷蒙·威廉斯：《关键词：文化与社会的词汇》，刘
建基译，生活·读书·新知三联书店，2005 年，第 244-247 页。 
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